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LASALLE MUSIC
1st Annual Rock and Roll Rodeo
Over the past 15 years, LaSalle Music has grown from a small "ma and pa" business selling guitars and accessories to a multi-million dollar enterprise selling a vast spectrum of electronic instruments, as well as high-end recording studio equipment and concert system gear.

LaSalle Music hired Ms. Hicks to increase consumer awareness for its high-end Professional Sound and Lighting Division while reinforcing its position as the exclusive distributor of Yamaha equipment in the New England region. Ms. Hicks created a comprehensive entertainment marketing strategy offering a mix of consumer PR, consumer promotions and product placements. The program included a week-end music festival, "The Rock & Roll Rodeo” along the Charles River with local and top-named recording bands competing for a $10,000 Yamaha recording studio mixing board and other desirable prizes.  

The launch of the Professional Sound and Lighting Division was successful with annual sales exceeding forecasts +212%. In addition, LaSalle Music received more than 150 regional media impressions worth $120,000 in media value with coverage on WBCN and WFXX radio, and WHDH-TV.
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