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KIOTIS
Integrated Communications Creative
After having successfully launched Kiotis for the Direct Selling channel in France, the beauty brand decided to expand its distribution in the US, targeting the Yves Rocher Direct Selling channel, in need of an exclusive product offering for its independent sales force. Although advertising and brand positioning were created in France, a “domestic” perspective was required. 

Ms. Hicks was contacted to provide Kiotis with super fast turn around b-to-c and b-to-b research design and analysis on brand messages and product offerings, development of integrated communications campaigns and budgets, and production of all US specific bilingual (English and Spanish) catalogs, brochures and sales collaterals for its 2002 National Convention launch.  

While mentoring a new Kiotis communications project manager and collaborating with the French and Hispanic marketing teams, Ms. Hicks successfully delivered clear and consistent creative, demonstrating an understanding of the client’s needs. Deliverables included:
· Research results
· Branding and Creative Proposals
· Logo Proposals
· Bilingual Catalogs 
· Monthly Sales Brochures
· PR and Media Kits
· Merchandising and Sales Rep Collaterals
· Sales Communication Tools
  The new brand received a strong positive reaction from the independent sales force, making its market introduction a success.
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