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What are Integrated Marketing Communications?

Integrated Marketing Communications (IMCOM) is the philosophy that it is imperative to mix the elements of persuasive communications with consumers over time. All elements used to communicate a brand’s attributes and benefits must “speak with a single voice” to achieve synergy. The primary objective of IMC is to influence the behavior of the target audience, changing them from shoppers into buyers, and ultimately into brand advocates. Turn employees into brand ambassadors. This goal begins with what the audience already knows and builds upon that knowledge.

Integrated Marketing Communications (IMC) is the coordination of all promotional activities to produce a unified audience-focused message, a message about the organization and its products that is clearly delivered, consistent and compelling.

These promotional activities include, but are not limited to:

· Advertising

· Sales Promotion

· Personal Selling

· Product Development

· Public Relations

· Direct Marketing

· Internet

· Sponsorships

· Corporate Communications

· Customer Services

Through identification, segmentation and implementation of a coordinated marketing communications plan based on your company’s overall objectives, dh global marketing helps you make positive, persuasive contact with your target audience through multiple communication vehicles and build long-term relationships.

dh global marketing  offers a complete suite of marketing communications and strategic development services. We are results-oriented, hard-working and respectful of your time, deadlines and budget.  

With dh global marketing, you can outsource a marketing department while gaining full advantage of professional marketing department functions, from high level strategy and business planning to individual projects.

Contact info@dhglobalmarketing.com  for more information about how your brand can benefit from the services and capabilities of Ms. Hicks and dh global marketing. 
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