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FRAGRANT FLOWER FARM
Strategic Planning
Fragrant Flower Farm, a small commercial grower of select bridal florals for the wholesale trade, recently engaged dh global marketing for its strategic planning and brand development assistance.

Ms. Hicks researched the industry, identified opportunities, defined product categories recommended pricing guidelines, wrote their business plan and developed their launch promotional collaterals. To gain brand awareness and make future business contacts, Ms. Hicks introduced the Fragrant Flower Farm brand and its product portfolio to more than 254,000 Philadelphia Flower Show visitors. This event generated 1,050 quality client leads.

dh global marketing replaced the need for in-house marketing expertise for the small start-up and launched this business with limited resources and small budgets.
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