dh global marketing





   

.
ACTION HOBBY
Grassroots Road Rally/Fund Raiser
Action Hobby opened its doors August 18, 2003 and was looking for a marketing promotion that would drive traffic to the store, recruit new customers, provide family fun and promote goodwill in the community. 

dh global marketing designed, developed and executed Action Hobby’s first annual Road Rally – a grassroots model car racing/fund raising event which was leveraged to build brand values, increase brand awareness, extend the brand experience and develop community relations. The Action Hobby Road Rally was created for model car racing fans and hobby enthusiasts in the Lancaster, PA area. Designed to be an annual fund raiser, with proceeds benefiting the Leukemia/Lymphoma Society, the first event held September 6, 2003, exceeded all expectations for both participation and fund raising. To top it off, in-store sales the day of the event exceeded projections 300% and 256 new clients were added to the mailing list. A website is planned to contain details for next year’s event.
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